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Abstract: In order to enhance China’s international discourse power and enhance the 

country’s cultural soft power, this article presented the national image of China’s economy, 

politics, culture, and diplomacy by studying and analyzing the characteristics, methods, 

discourse styles, etc. of “One Belt and One Road” of the People’s Daily• Overseas Edition, 

and found that there were deficiencies in the report, finally put forward strategies and 

suggestions for building a national image. The results of the study indicated that the study 

would help the media play a role in building China’s soft power and enhancing its overall 

national strength. It can be seen that this research can provide reference for China’s research 

on shaping a good national image in the international arena and acting as a big country. 

Keywords: national image, One Belt and One Road, People’s Daily• Overseas Edition, 

external reporting. 

1. INTRODUCTION 

With the rapid development of economic globalization and informatization, the national image 

has become an important part of the country’s external competitiveness and national soft power. 

Its strategic and practical needs in shaping and constructing have become increasingly 

prominent, and related research has also become the focus of domestic and foreign scholar 

(Guo, 2013). As China enters a new period of development, its international status is 

increasingly enhanced and its international influence is constantly expanding, the government 

has become more and more aware of the country’s image, and it is urgent to do a good job of 

external communication and build a good national image (Tao, 2014). People’s 

Daily•Overseas Edition is a central government newspaper sponsored by People’s Daily for 

global distribution. It focuses on overseas readers, and serves as a window for the world to 

understand China and China to understand the world and to communicate important links and 

bridges at home and abroad (Qian, 2013). Therefore, the study of People’s Daily•Overseas 

Edition reports on the “One Belt and One Road” during the two years from September 1, 2013 

to August 31, 2015 can provide a more comprehensive and objective presentation of the 
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characteristics of the report and the national image of China. It will lay a solid foundation for 

China’s media to do a good job of external reporting in the future (Dai, 2014). 

This article selects 334 effective samples of “One Belt and One Road” news reports related to 

the People’s Daily•Overseas Edition, and through studying and analyzing the characteristics, 

methods, discourse styles, etc. of the content of its reports, the strategic objectives and 

significance of the “One Belt and One Road” are clarified, and the country’s image in the four 

aspects of economy, politics, culture, and diplomacy is presented. They also find deficiencies 

in the reports, and finally put forward strategies and suggestions for building a national image. 

2. LITERATURE REVIEW 

In 2012, the global survey on China’s national image was launched for the first time, followed 

by the 2013 and 2014 survey reports released on schedule (Ma, 2015). As shown in the 

following figure, the 2013 China National Survey of Global Image believes that the overall 

image of China’s national image has stabilized, and that overseas respondents’ knowledge of 

China’s economy, culture, and science and technology has reached approximately 30%, 

compared with the perceptions of respondents from various countries in the Chinese 

government, overseas people lack sufficient understanding of Chinese politics, especially some 

unique political ideas, and half of them are unable to reach understanding and awareness (Jia, 

2013). Compared with 2013, survey questions in 2014 were even more abundant. They 

covered China’s overall image, politics, economy, diplomacy, military affairs, culture, science 

and technology. In combination with the world conditions and national conditions in 2014, we 

have increased the evaluation of China’s hosting of large-scale international events, and more 

detailed and three-dimensional presentation of the international community’s perception of 

China’s national image in 2014. In the issue of China’s biggest challenge for future 

development, respondents in developed countries believe that the top priority is to combat 

domestic corruption and social injustice, accounting for 35%, followed by raising domestic 

people’s living standards to 26%. Developing countries regard raising the living standards of 

the Chinese people and promoting the rapid development of the domestic economy as the 

biggest problem in the future development of China, each accounting for 29%. And overseas 

respondents are mainly through what channels to learn about China’s survey questions, 

pointing out that 57% of people choose to obtain information about China through local 

traditional media, and 40% understand it through local new media. It can be seen that today, 

with globalization, news media have assumed important tasks in the construction and 

dissemination of national images. 
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Figure 1. Survey of national image in 2013: The recognition of the Chinese government by the 

overseas people 
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Figure 2. Survey of national image in 2014: The biggest challenge for China's future 

development. 
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Figure 3. Survey of national image in 2014:Overseas interviewees know the main channels of 

China 

3. METHODOLOGY 

3.1 Number of reports ─ focus on enhancement, followed by hotspots 

The number of media reports on a news event directly reflects the influence of this news event 

at a certain stage and the degree of media attention to the news event. Through the expression 

and dissemination of media, the public is more fully informed and actively involved in relevant 

activities, achieving symmetry and communication of information. Based on the statistics of 

334 selected samples, this article finds that the “One Belt and One Road” strategy proposed by 

Xi Jinping during his visit to Kazakhstan in September 2013 was followed up by the 

international community. The news media has also continued to increase its coverage. From 

Table 1, from the proposed initiative to the end of 2013, there were a total of 17 reports on the 

“One Belt and One Road” in People’s Daily•Overseas Edition, 88 in 2014, and a significant 

increase in 2015. There were 229 reports as of the end of August. If statistics are taken from the 

reporting period, the “One Belt and One Road” report of People’s Daily•Overseas Edition has 

a total of 65 articles in the period from September 2013 to August 2014, accounting for 19.46% 

of the total number of reports, and in 2014, from September to August 2015, the number of 

reports was nearly four times the previous year, an increase of 313.85 percent, reaching 269, 

accounting for 80. 54% of the total number of reports. 

 

3.2 Theme of the report - multiple perspectives, highlighting the image 

Whether a news article written is good or not can let readers who do not understand the facts of 

the news first understand its main purpose, that is, it is very important to understand the core 
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ideas and basic ideas that reporters must express and convey in this news report. The selection 

of topics in news reports can best reflect the purpose and tendencies of the people who are 

involved in the inspection, and can help the reader to grasp the news value more clearly. Based 

on the content of the People’s Daily•Overseas Edition, this article classifies the topics related 

to the “One Belt and One Road” into six categories: politics, economy, culture, diplomacy, 

society, and people. 

Table 1. Thematic classification of sample reports. 

 Politics Economics Culture Diplomacy Sociology Public 

2013.9-2014.8 14 22 11 12 7 1 

2014.9-2015.8 32 136 47 25 21 6 

Total 46 158 58 37 28 7 

Proportion 13.77% 47.3% 17.37% 11.08% 8.38% 2.1% 
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Figure 4. The number of subjects reported in the sample (text). 

As can be seen from Table 1 and Figure 4, political, economic, cultural, and diplomatic issues 

are the four major news topics reported in the “One Belt and One Road” of the People’s 

Daily•Overseas Edition, in which the economic sector accounts for nearly half of the total 

coverage of the topic, which is 47.3%. Culture, politics, and diplomacy followed, with 17.37%, 

13.77%, and 11.8%, respectively. Because the “One Belt and One Road” initiative is proposed, 

it is fundamentally an economic strategy for China and the international community, including 

two major corridors, the Silk Road Economic Belt and the Maritime Silk Road Economic Belt. 

It affects the foreign economic and trade exchanges, financial policies, international 

investment, and exchange and cooperation between the countries along the border and China. It 

also fully demonstrates China’s economic reform and influence on the world stage. At the same 

time, the “One Belt and One Road” is also China’s political and diplomatic strategy, which 

affects international relations and China’s diplomatic concepts. As China has been an 

important country on the Silk Road since ancient times, the Han Dynasty Zhang Sai made the 

Western Region expedites the cultural exchange between China and other countries along the 

Silk Road. Therefore, retaking the Silk Road in modern times and expanding the two economic 
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belts also further promoted the inheritance and development of our traditional culture and 

historical civilization. 

3.3 Report topics - rational focus and focus on places 

In this article, what kind of issues the “One Belt and One Road” report builds in the People’s 

Daily•Overseas Edition has certain influence on the shaping of the country’s image. Based on 

the main contents of the report, the article divides the topics of the report into 7 categories: 

economic and trade cooperation, strategic impact, diplomatic relations, cultural exchanges, 

media role, mass life and others. 

As shown in Table 2 and Figure 5, the total amount and proportion of related issues in the “One 

Belt and One Road” report are reflected. Among the statistically effective reports, the most 

widely reported are regional development, economic and trade cooperation, and strategic 

impact. The rankings are 103, 75, and 61, which accounted for 30.84%, 22.45%, and 18.26% of 

the total number of reports. Next is the cultural exchange report, 46 articles, accounting for 

13.77%. There are relatively few media coverage, public life, and other reporting issues. The 

total number of articles is 18, accounting for 5.4% of the total. 

3.4 Reported genre - communication based, vivid image 

We all know that there are news, commentaries, newsletters, special interviews, and close-up 

genres in news reports. Each of them has its own characteristics. Journalists can choose 

different genres for writing according to the needs of news facts. According to statistical 

classification, this article classifies 334 genres reported by the “One Belt and One Road” as 

news, communication, commentary, exclusive interview and other five categories. The 

newsletter also includes news features, news reviews, and side notes. Other genres include 

photography news and graphic news. 

As shown in Figure 6, in the “One Belt and One Road” report in the People’s Daily•Overseas 

Edition, there are 184 genres of communication, accounting for more than 50% of the total 

coverage. The next are news and commentary, 76 and 53, respectively. The proportion of 

interviews and other classes is relatively small, which is 15 and 6 respectively, accounting for 

6.29% of the total reported volume. 

Table 2. Topic classification of sample reports. 

Issue The number of articles Proportion 

Economic Cooperation 75 22.45% 

Strategic impact 61 18.26% 

Diplomatic relations 31 9.28% 

Cultural exchange 46 13.77% 

Regional development 103 30.84% 

Media role 6 1.8% 

Mass life 7 2.1% 

Other 5 1.5% 
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Figure 5. Percentage of issues in the sample report. 
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Figure 6. Percentage of genres in a sample report. 
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4. RESULTS AND DISCUSSION 

4.1 The National Image in the “One Belt and One Road” Report of People’s 

Daily•Overseas Edition 

In this paper, the study of the media’s shaping of the country’s image mainly adopts the 

“self-adhesive method”. According to the previous article, it analyzes the characteristics of the 

“One Belt and One Road” report in the People’s Daily•Overseas Edition from multiple 

dimensions and multi-methods, reflecting the construction strategy of the national image. The 

main components of the national image are shown in Figure 7. 

National image

Economic image

Political image

Cultural image

Diplomatic 

image

Mutual benefit and mutual benefit 

and exchange and cooperation

Transparent and open, adhere to 

peace and development

Inclusive and interworking, insisting 

on Inheritance and innovation

Proactive, adhere to business and 

win together

 

Figure7. The main composition of the national image. 

The “One Belt and One Road” strategy focuses on shaping China’s image of a big country in 

the world. The strength of a country’s overall strength must be backed by a solid economic 

foundation. Our country’s economic development has undergone a long test. From the 

backwardness of the past to the total number of GDP now ranking second in the world, the 

remarkable increase in economic strength has made our country gradually become a truly great 

country, and it has become even more confident in the forest of world. Now that the “One Belt 

and One Road” strategy has been proposed, the economic significance of its strategy has been 

explored internationally. The figures show that the total population of countries along the Silk 

Road is about 4.4 billion and the total economic output is about 21 trillion dollars, accounting 

for about 63% and 29% of the world’s total. China’s economic influence and the image of a big 

country are also vividly presented on paper. 

The initiative of the “One Belt and One Road” proposed by China is started from the economy, 

but it also has its political significance. The first is geopolitical reorientation and innovation 

and development. It is also a country based on China’s environment that utilizes good relations 

with neighboring countries to connect Asia and Europe through land and water routes. It uses 

geopolitical advantages to safeguard our country’s political security and at the same time it 

promotes the economic development of countries along the route and guarantees the harmony 

among people of all countries. 

Of the 334 sample reports in this article, 13.77% of them are political, second only to 

economics and diplomacy, and the strategic influence topic is 18.26%, which includes political 

significance and influence. In the source statistics, the main source of the news found was 

national leaders and government officials, which together accounted for 44.27% of the total 

number. Followed by comments by experts, scholars, and news media, it was 18.48%. As a 

newspaper that can be spoken and professional and authoritative in the party newspaper, the 
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“One Belt and One Road” report of People’s Daily•Overseas Edition shows the splendor of 

state leaders by quoting and relaying speeches, reports, and viewpoints of leaders and 

government agencies, and clearly and accurately disseminates China’s policies, plans, 

measures, etc. and has established a transparent and open national image of China’s policies. 

The cultural image is an important component of China’s soft power, and it is the cohesion and 

display of our country’s historical civilization and outstanding traditions. On the economic and 

political basis, it gives a country a distinct and unique personality and charm. China is one of 

the four ancient civilizations. The land Silk Road and the Maritime Silk Road have been 

opened up one after another, allowing Chinese civilization to reach the West. It also connects 

China with many countries on the three continents of Europe, Asia, and Africa, and makes the 

world begin to understand China, China gradually entered the world. Today, we absorb the 

essence left by history and embark on a new silk path. The Silk Road culture will once again 

cross national boundaries and surpass time and space. The proposal of the “One Belt and One 

Road” strategy has become a bridge and link for cultural exchanges and integration among 

countries along the route, and has also instilled a strong infusion of valuable cultural heritage 

and innovation. The era has given new challenges and new opportunities to China and the 

world. Whether to seize the opportunities, adapt to the general trend, and promote the 

establishment and maintenance of national brands through the establishment of a good cultural 

image. It is time to seize the opportunities, adapt to the general trend, and promote the 

establishment and maintenance of national brands through the establishment of a good cultural 

image. 

The report with diplomacy as the theme is second only to economics, politics, and culture. The 

number accounts for 11.08% of the total number. Because there may be cross-cutting content 

in the coverage of reports, diplomatic issues still account for 9.28%. In the source statistics, the 

number of Chinese national leaders and foreign leaders as sources of information is quite 

similar, a total of 28.02%. In reporting genre statistics, because the diplomatic activities 

conducted between countries are relatively formal, their influence is worth further analysis. 

Therefore, the reports are mostly presented in the form of messages and comments. Among 

them, news and commentary accounts for 38.62% of the entire report genre. It can be seen that 

the “One Belt and One Road” is a major diplomatic strategy proposed by China since the 18th 

National Congress. The People’s Daily•Overseas Edition bears the mission of doing a good job 

of external propaganda and foreign communication to create a good diplomatic image. 

4.2  “One Belt and One Road” Report on National Image Construction Strategy and 

Recommendations 

As an important media camp that serves as an external propaganda, dissemination, and 

building a national image, People’s Daily•Overseas Edition has played a major role in the 

“One Belt and One Road” initiative. It has also planned to make effective reports on various 

characteristics. The previous efforts are worthy of recognition and learning. This article 

comprehensively analyzes the shortcomings of the “One Belt and One Road” feature of the 

People’s Daily•Overseas Edition and the analysis of the national image presented in the report. 
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Combined with relevant statistical data, this paper is based on the ongoing work of the 

newspaper and the media. How to do a good report on the “One Belt and One Road” and how to 

construct a national image are outlined in the figure below. 

Do Belt and 

Road Initiative 

reports

Tell the story of the Silk Road and 

spread the Chinese voice

Pay attention to outside speech and 

build an opinion platform

Reported balanced can not evade 

the crucial point

Strengthen the agenda and change 

the discourse system

Conforming to media environment 

and strengthening media integration

Building a 

national image  

Figure8. Strategies and suggestions for the construction of national image. 

This article believes that we should follow the pace, continue to carry forward and use the 

ancient Silk Road in China, and put forward the “Silk Road Economic Belt” and “21st Century 

Maritime Silk Road Economic Belt”. The evolution and development of the long history itself 

includes countless wonderful stories. The ordinary people and journalists who have gone 

through one after another are the witnesses and recorders of these stories. In the international 

arena, as a big country in the East, the joys, sorrows, and griefs of the role of China are also 

affecting the nerves of hundreds of millions of viewers. As we tap into the context of history 

and re-start along the Silk Road’s footprint, the two economic corridors and cultural corridors 

that have attracted attention have once again affected the people of the world. In this “everyone 

is a microphone” era, professional media people should also assume the responsibility of 

telling, disseminating, guarding, and carrying forward the Silk Road spirit, especially the 

People’s Daily•Overseas Edition, which is the authoritative media for external communication 

and external communication between the party and the country, should better understand the 

domestic and international situation and be ready to grasp foreign policy guidelines. Starting 

from the details, the “One Belt and One Road” initiative on a tall scale should be reported in 

popular and lively language, selecting authentic and reliable news. The material presents a 

panoramic view of the Silk Road, interpreting and in-depth analysis of strategic meanings. For 

example, using pictures to tell stories in a simple and easy-to-understand way makes people 

feel refreshed. 

After the “One Belt and One Road” was proposed, foreign media have participated in the 

vocalization. As the domestic media’s foreign propaganda position, while adhering to the 

correct guidance of public opinion, it should also widely listen to various opinions and 

suggestions from the outside world, pay close attention to the latest overseas sensibilities and 

comments from representative agencies of various countries. Take the essence and go to the 

dregs. At the same time, we must also invite domestic and foreign authoritative leaders, experts, 

scholars, and companies to set up a third-party think tank team to build a “One Belt and One 

Road” opinion wall and speech platform, increase the source of news articles, and pay special 

attention to those words and analysis that are not friendly to our government and people. 
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Judging from individual doubts, misunderstandings and even misinterpretations, a careful 

examination of deficiencies will be conducted to find out what is missing. In addition to 

adopting the “self-molding method”, “he plastic” national image is also very important. It is the 

“stand by” identity and perspective to clarify and interpret opportunities and challenges that we 

do not recognize or easily overlooked. It is the requirements and strategies of external reporting 

work. “China in the eyes of foreigners” can truly reflect a more concrete, authentic, and 

comprehensive national image. With the help of research and analysis of experts and scholars 

at home and abroad, the media observation has become more in-depth. At the same time, 

external media such as the People’s Daily•Overseas Edition must first change the mode of 

dissemination, from one-way positive publicity to two-way communication and interaction, 

and take the initiative to connect with overseas companies. At the same time, human and 

financial resources can be invested in the sampling of regions and fields at an appropriate time. 

Carry out visits by overseas citizens, respect local customs, customs and cultural differences, 

understand the “One Belt and One Road” strategy and real life through the evaluation and 

experience of ordinary people outside the country, and let the people of countries and regions 

along the Silk Road experience a sense of participation and strengthen their sense of closeness 

and identity. Secondly, for the target audience of the People’s Daily•Overseas Edition, Hong 

Kong, Macao and Taiwan compatriots and overseas Chinese and overseas Chinese also 

listened to reasonable opinions and criticisms through their voices and opinions, and collected 

and adopted relevant suggestions and measures. Avoid “mainly based on me” and constantly 

improve and enhance the efficiency, pertinence and dissemination of foreign reports. 

If we want to talk about the Silk Road story, Chinese stories, and news reports, we must seek 

truth from facts and speak with facts. If we only talk about good, warm and successful stories, 

and stop talking about regrets or even “sad” or “tragedy” stories, their final influence and effect 

may be counter-productive. During the initial period of the “One Belt and One Road” Initiative, 

looking at the relevant reports of major domestic media, there are positive publicity and 

arguments covering a wide range of areas. From the country to the localities and other 

countries, applause and praise for this initiative have hardly any negative comments and 

remarks. Some media also simply praised the praise, ignored or even hidden doubts and voices 

of doubt. As everyone knows, many countries and people who do not understand the strategic 

significance of the two economic belts are taking a wait-and-see attitude and wait for the media 

to be objective and fair. Therefore, telling the story of this modern version of the Silk Road is 

not only the use of artistic skills, but also cannot violate the truthfulness of news reporting. 

“Reality is the life of news” is not a cliché, but a career guide that journalists must always 

follow. Such strategies as the “One Belt, One Road” strategy at the national level involve 

politics, economy, diplomacy, and other fields. Media people should clearly distinguish 

between right and wrong, avoid evasiveness, and ignorance. Faced with sensitive topics, they 

must uphold the principle of objective and fair, balanced reporting, and dilute the official 

language. In addition to introducing the interests and benefits of this initiative to people along 

the country and regions along the route, we must also mention and illustrate the benefits to 
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China’s own development. This is not the “China’s only big road”, but a “harmonious and 

win-win situation”. The road will clearly explain the attributes of the peaceful development 

inherited by the two economic belts, the opportunities for exchanges and cooperation created, 

and the mutual learning and mutual learning brought about by the two economic belts, 

highlighting the human-interest community, the responsibility community, and the fate 

community. External reports should be open-minded to review the problems in the reports, 

focus on the facts, and rationally allocate balanced reporting ratios so as to “be happy and 

report bad” and combine the “Chinese dream” with the “world dream” to write news reports 

that truly impress readers and improve the credibility of the media. 

With the increasing complexity of the international public opinion environment, foreign media 

have done a good job in external publicity and external communication work. The country’s 

image is very important. Agenda setting has become the core and key to the external reporting 

work. Since the Eighteenth National Congress, the state has also examined the new situation 

and put forward relevant requirements for the adherents of media positions - journalists. 

Nowadays, in the era of all media, the construction of the “One Belt and One Road” has 

received continuous attention from international public opinion and focused on the 

international gaze. The dissemination and reporting of the “One Belt and One Road” by the 

news media has become an irreplaceable component of public diplomacy. After the “One Belt 

and One Road” initiative was put forward, many countries and regions that have already 

expressed their support and participation have been involved. There are also countries and 

regions that are considering whether to join or not. Their future implementation and 

construction process is long-term. All parties involved need to work together to promote the 

development of it. During this period, China’s central media and local media will actively 

participate in and continuously follow up with investigations and reports. As witnesses, 

recorders, and guardians of Silk Road, we should first comply with today’s media and public 

opinion environment, grasp the overall situation, and enhance communication and cooperation 

between foreign media agencies, businesses, and personnel. Chinese media can invite foreign 

media to China to participate in the “One Belt and One Road” report, enhance mutual trust and 

in-depth understanding of each other, and publish various voices from different angles, restore 

China’s image accurately, objectively and truthfully, and strive to eliminate prejudices and 

misunderstandings. Secondly, domestic media also need to provide more ventilation, linkage, 

interactive, and integrated reporting, focusing on the important fulcrum and node provinces 

and cities of silk roads, and the full range of attacks from east to west and north and south. 

Avoiding one side from having a bad result due to hasty conclusions on certain events without 

adequate basis In China, emphasis on the important stage of media integration, in addition to 

the continuous coverage of traditional media, it is also necessary to invest in new media 

reporting, and give full play to the digital operating models and communication advantages of 

major portal websites, clients, micro blogs, and We Chat platforms. In particular, the foreign 

media enhanced real-time broadcast in different languages, online interviews, reviews, etc., 

seized the highlights and features to follow up with dynamic news reports, interspersed with 
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video and documentaries on the two economic belt corridors, innovated in technology and 

form, and broadened the channels of communication. Whether it can record the new 

exploration of China’s advance development on a concrete, vivid, objective and factual basis 

and do a good job in spreading the image of the country abroad is also a test and an important 

task for the journalists of history and the people of the world. The majority of news media 

workers participating in the event should be like members of the “One Belt and One Road” 

drama, or the audience sitting in the front row of the stage of the big drama, truly conveying the 

“One Belt and One Road” initiative to the audience. In order to promote the stable realization 

of this initiative, we have deeply felt that the two dreams are connected by the Chinese dream 

and the world dream. 

5. CONCLUSION 

This article makes statistics on the content of reports selected in the “One Belt and One Road” 

of People’s Daily•Overseas Edition, including reports on the number of reports, topics, themes, 

and genres, and summarizes the characteristics of the reports through content analysis and 

discourse analysis, showing the country’s image in four aspects: economy, politics, culture, 

and diplomacy, finally put forward strategies and suggestions for building a national image. 

This study will help us to further build discourse systems in China’s foreign reports and 

improve international discourse rights; it will help the media play its role in building China’s 

soft power and enhancing its overall national strength; it will provide a reference for further 

research on how to create good national image and play the role of great power in the world. 
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