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Abstract 

As two methods of dealing with cultures in translation, domestication and foreignization 
have served as one heatedly discussed topic. As an important document in 
understanding the development and policy direction of China, Report on the Work of the 
Government contains many Chinese culture-specific terms. The paper intends to study 
the specific application of domestication and foreignization in English translation of 
Chinese culture-specific terms through the case study of Report on the Work of the 
Government 2020. The conclusion of this study is rather clear. For Chinese culture-
specific terms, the main strategy is domestication, which helps readers fully understand 
the original text. However, domestication is not the only method, and foreignization 
strategy is also beneficial to retain the Chinese culture and language characteristics. 
Domestication and foreignization are inseparable in the translation process, and 
translators should use them flexibly. 
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1. PART I INTRODUCTION 

With the continuous improvement of China’s comprehensive national strength, China’s global 
influence is growing. Report on the Work of the Government is a programmatic document that 
summarizes the previous year and plans the overall work for the next stage. It covers major 
policies and guidelines in the economic, political, cultural, diplomatic and international fields. 
As a key document in understanding the development and policy direction of China, it attracts 
attention from the world every year. Any mistranslation may lead to the misunderstanding of 
China’s policies and damage China’s image. Therefore, the study of Chinese culture-specific 
terms translation through Report on the Work of the Government is very necessary. 

2. PART II DOMESTICATION AND FOREIGNIZATION STRATEGIES AND ITS 
SPECIFIC APPLICATION 

2.1. The Strategies of Domestication and Foreignization 

Lu Xun said that before translating, the translator has to make a decision: either to adapt the 
original text or to retain as much as possible the foreign flavor of the original text. The debate 
on translation strategies has almost never stopped. The focus of the debate is whether the 
translation should be biased towards the source language and the author or towards the target 
language readers, namely the domestication and foreignization strategies.  

2.1.1 The Definition of Domestication and Foreignization 
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Domestication is a target-language-oriented translation strategy in which a natural, fluent 
style is adopted in order to minimize the linguistic and cultural strangeness of the foreign text 
for target language readers; foreignization is a source-language-oriented translation strategy in 
which the original forms and content, especially the original cultural features are kept in order 
to retain the foreignness (Shuttleworth, 1997:59). Foreignness in language and culture could 
serve as a standard to judge whether a translation is domesticated or foreignized.   

2.2. Chinese Culture-specific Terms 

2.2.1 The Definition of Culture-specific Terms  

With regard to culture-specific terms, Li Changbao gives his definition as: specific expressions, 
idioms or allusions reflecting a country’s or a nation’s history, social system, ecological 
environment, religious beliefs, ethnic traits and so on. It is his belief that though human beings 
have the same cognition on many things because of cultural similarity, they have much more 
cognition that differs sharply. The different cognition is cultural-specific. Translating this kind 
of terms requires translators to consider all the factors that may lead to inaccurate translation 
(段思羽, 2015:7) . 

2.2.2 The Definition of Chinese Culture-specific Terms 

Chinese culture-specific terms express Chinese culture, reflect Chinese unique folk cultural 
traditions, and profoundly show the social progress and changes since the founding of the 
People’s Republic of China and the Reform and Opening Up. These words are flexible in 
structure and rich in connotation. Typical ones are “三个代表” and “社会主义核心价值体系” in 

politics; “铁饭碗” and “山寨” in economy; “阴阳” and “四书五经” in traditional culture; “武术” 

and “太极” in sports; “饺子” and “茅台” in daily life and so on (徐兴胜, 2011:60) . For these kinds 
of Chinese culture-specific words, how to convey Chinese culture on the basis of accurate 
translation is the problem that the translator needs to think about. 

2.3. The Analysis of Specific Application of Domestication and Foreignization  

2.3.1 Domestication Strategy 

Domestication helps to enhance the readability of the target text and promote cultural 
communication because of its transparent and fluent style. Eugene. A. Nida is the most famous 
advocate of domesticating translation. 

Example 1 

Original text: 要坚决把减税降费政策落到企业“留得青山，赢得未来”。 

Translation: All tax and fee reduction policies must be fully implemented for our businesses, 
so that they can sustain themselves and assure success for the future. 

“留得青山” comes from an old Chinese saying “留得青山在,不怕没柴烧”, which means that 

while there is life, there is hope. In the original context, it refers to that as long as the companies 
can navigate through the economic downturns, they could have a bright future. By the 
translation “sustain themselves” instead of “as long as the green mountains are there”, the 
translator expresses the core meaning of this saying in idiomatic English, so that readers are 
able to have a real understanding of the text. 

Example 2 

Original text:“放水养鱼” 

Translation: to create a more enabling environment 

Premier Li introduced the concept of “放水养鱼” when he mentioned that we would further 

cut taxes and fees in 2020. The literal translation of “放水养鱼” is “growing fish with water”. But 
the phrase has nothing to do with fishery. Instead, it is used as a metaphor to mean that if we 
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want to develop an undertaking, we need to invest in it and create favorable conditions for its 
development, so as to realize benefits. The translation “create a more enabling environment” 
eliminates the cultural difference between China and the West and helps the readers 
understand the text easily and fully. We learn from this translation that metaphorical Chinese 
culture-specific terms can be dealt with domestication strategy. 

Example 3 

Original text: 14亿人的饭碗必须务必牢牢端在自己手中 

Translation: to ensure the food supply for 1.4 billion people through our own efforts.  

“饭碗” is a word with Chinese characteristics. For example, “铁饭碗” refers to a stable job. 

The translator uses the domestication strategy instead of the literal translation “bowl” to make 
it clear what the word implies here. Since in western culture, a bowl is just a round container 
with a wide uncovered top, which cannot show the real meaning. To make it easy for readers to 
understand, it’s necessary to translate its extended meaning, which is “the food supply” in 
Chinese culture. 

Domestication is a good method of translating Chinese culture-specific terms. Under the 
current situation, the adoption of this strategy is conducive to the dissemination of Chinese 
culture in the world, enabling readers to fully understand China, and further establishing and 
consolidating China’s discourse power. 

2.3.2 Foreignization Strategy 

Foreignization helps to keep the original taste of the source text and introduce the exotic 
culture into the target one. Venuti is the most famous advocate of foreignization translation. He 
challenges Nida’s translation strategy by presenting his own “resistant strategy” in opposition 
to the dominance of fluency. 

Example 1 

Original text: “构成疫情防控的巍峨长城” 

Translation：built a Great Wall of solidarity against the epidemic 

The Great Wall is one of the most important symbols of Chinese nation and culture. It shows 
the indomitable spirit of the Chinese people and reflects the cohesion and patriotism of the 
Chinese nation. In the report, “长城” means a united front against the COVID-19. The translation 
“Great Wall” is faithful to the original text, leaves readers with a lot of space for imagination and 
satisfies their expectation for Chinese cultures. 

Example 2 

Original text:“米袋子”省长责任制和“菜篮子”市长责任制 

Translation: the system of provincial governors assuming responsibility for the “rice bag” and 
city mayors for the “vegetable basket” 

“米袋子” mainly refers to grain supply, while “菜篮子” refers to non-staple food supply such 
as meat, eggs, milk, aquatic products and vegetables. The translator adopts the foreignization 
method, retains the differences between Chinese and Western languages and cultures and 
vividly and accurately expresses the meaning of the words. 

Considering the cultural differences, foreignization strategy is beneficial to retain the Chinese 
culture and language characteristics, making the translation exotic. Foreignization, applied to 
the translation of Chinese culture-specific words, enables readers to understand China from 
different perspectives, helps to emphasize cultural differences and promote equal cultural 
exchanges between China and the West. 

2.3.3 The combination of Domestication and Foreignization Strategy 
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Venuti indicates that the terms “domestication” and “foreignization” do not establish a neat 
binary opposition that can simply be superimposed on “fluent” or “resistant” discursive strategy 
(Venuti, 2004:19).  

The combination of domestication and foreignization strategy is to add meaning supplement 
on the basis of literal translation. On the one hand, this method retains the style and cultural 
image of the source language as well as the objectivity and accuracy of translation; on the other 
hand, it helps the readers of target language to understand the meaning of the original text and 
learn about the relevant cultural backgrounds (董栋, 2018:141).  

Example 1 

Original text: 加大“六稳” 

Translation: step efforts to ensure stability on six fronts and maintain security in six areas*; … 

(* The six fronts refer to employment, the financial sector, foreign trade, foreign investment, 
domestic investment, and expectations. The six areas refer to job security, basic living needs, 
operations of market entities, food and energy security, stable industrial and supply chains, and 
the normal functioning of primary-level governments.) 

In the sentence, the translator adopts literal translation for the phrase “六稳”, which makes 

the readers confused about what the six fronts and six areas exactly mean. For the sake of the 
target language readers’ convenience, detailed annotation is added at the end of this paragraph. 
In this way, the translation accurately expresses the meaning, so that the readers can 
understand it correctly. In fact, there many abbreviations words in publicity materials, such as 
“三严三实”, “五位一体” and “四个全面”. For these words, translators can apply the combination 
of domestication and foreignization strategy for the expected translation results. 

Due to the historical and cultural differences between China and the West, for the Chinese 
specific terms, translators should adopt the combination strategy to make up for the deficiency 
of using a single strategy.  

2.3.4 Analysis of Application Times of Different Strategies  

By counting the words that definitely use the strategies of domestication, foreignization and 
the combination of domestication and foreignization, it’s found that domestication is the main 
strategy for Chinese culture-specific terms translation in Report on the Work of the Government 
2020. However, this does not mean domestication is the only method. It is impossible to use a 
single method throughout a text but necessary to use different methods even to combine them 
in translation to make up for the defects of the separate use of domestication and foreignization. 
By applying the strategies flexibly, the meaning of the original text can be accurately and 
concretely conveyed, and China’s positive voice can be correctly spread in the world. 

 

3. PART III CONCLUSION 

Taking the Report on the Work of the Government 2020 as the object of study, this paper 
studies the translation strategies of Chinese culture-specific terms through specific analysis of 
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domestication and foreignization and the detailed applications. For the translation of Chinese 
culture-specific terms, the main strategy is domestication, which is conducive to projecting 
China’s image, spreading China’s positive voice and further establishing and consolidating 
China’s discourse power. However, domestication is not the only method. Domestication and 
foreignization can be used in separate or combined methods. By grasping the connotation of 
domestication and foreignization and applying the two strategies properly according to 
different contexts and purposes, translation can enable readers to correctly understand China 
and promote cultural exchanges between China and other countries. 
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